SUCCESS STORY

ENGAGED STRATEGY
HELPS LEADING COLLEGE
ACHIEVE 350% OF IT'S
TARGET WITHIN 3 MONTHS

CHALLENGE

A top-tier tertiary education college in Queensland was
facing a major setback in getting admissions for a
university bridging program meant for both national and
international students. Despite heavy offline marketing
spends, they were struggling to reach their target market

for the third consecutive year.
CONTACT US
With just two months on hand to close enrollments, the

college approached Engaged Strategy.

enquiry@engagedstrategy.com.au
SOLUTION

Engaged Strategy conducted a stringent and quick due
diligence of the college's marketing strategy and came up
with an action plan. We identified a critical opportunity +617 3823 2146
for the college to flesh out its value proposition. +91 96202 53699

www.engagedstrategy.com.au
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A creative approach was developed positioning teaching
staff as helpful heroes. This was executed via digital
marketing platforms where the college could potentially
reach a maximum of its target market. An optimised social
media outreach combined with a robust digital marketing
strategy that included innovative methods was designed
to attract students.

Additionally, Engaged Strategy leveraged Google Ads and

SEO techniques, alongside carefully crafted landing pages
and advanced CRM strategies. CHRISTOPHER ROBERTS
MD | Engaged Strategy

R E s U L T s e Brand Interventionist and Brand
Recovery Expert,

Within two months, the college received an influx of e Creator of the Total Engagement

applications that exceeded their expectations, filling up Model®

two seasons of admissions, which was an incredible * Author of 1‘_) Reasons Why CX/NPS®

350% more than they had initially anticipated. Even more Programs Fail

remarkable, the entire campaign was conducted

exclusively via digital marketing strategies, without any ngog d®
offline advertising. STRATEGY
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